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Explore a world of specialist information for the

academic, professional and business communities

at: www.informaworld.com

For the first time, the electronic resources of 

Taylor & Francis Group, the academic division of

Informa, are brought together in one searchable

interface. informaworld™ gives you new and

improved accessibility to over:

• 17,000 e-books

• 1,200 journals from Taylor & Francis,

Routledge, Psychology Press 

and Informa Healthcare

• 5,000 encyclopedia articles

An interactive online demo is available on 

www.informaworld.com/librarians_promoting

Contact and Support Information:

Support@informaworld.com

www.informaworld.com/contactus
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